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A Survey on Use of Chinese in the International Business

Abstract This thesis based on a questionnaire survey together with other information dis—
cusses the use of Chinese language in the international business and points out the following basic
facts: 1. Chinese has become a useful working language in many business areas. 2. Chinese col-
leagues and Chinese clients have become the objects to communicate most frequently for the foreign—
ers dealing with business related to China. 3. The communications of Chinese used in the interna—
tional business are imbalanced. Listening and speaking are used more frequently than reading and
writing in business work. 4. There is a quite big need for learning Chinese among the people doing
business work.

Key words business Chinese; teaching of business Chinese; international status of Chinese
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